How to write a great review:

Great reviews are hard to write.  If you doubt the truth of this statement, look at the myriad paintball websites out there, read the reviews and see for yourself.

The good ones are out there, sure enough, squeezed in between some vague stuff pounded out hastily to get entries an a raffle.  

Ravi Chopra writes a great review, as do Rambo Preacher and Jeb Hoge.  

 What sets these reviews apart from so much of the vague, unsupported, hype filled opinions that fill so many pages around the world?  A lot of things, but they generally come down to the writer caring about whether the audience will understand.  The reviews are written to add to the greater fund of knowledge, not for the author to be recognized as a great person.  They have taken the time and effort to write clearly and with a concise idea of what he or she wanted to say.

I won’t spend more than a line or three on punctuation, grammar and spelling, but they are the best and easiest ways of adding credibility to your review.  Quite simply, if you want to get your point across, put it across in a way that any reader can effortlessly interpret.  I find that I generally stop reading any article, paintball related or otherwise, after about the third spelling error.  Using a program like Microsoft Word helps immensely, since it has a built-in spelling and grammar check.

Figure out where you’re going before you start.  Cruising is fun in a car, but on the net, people are after information.  Decide what you’re going to say, and how you’re going to illustrate your points and support your claims.  

In reviewing paintball equipment for a website, points to make include

1. Why did you buy a particular item? If you’re reviewing say, a goggle system, is it your first system?  Is it replacing and old one in hopes it will be better in some way?  What way? What do you know about the gear? Is it new to the market?  Who makes it?  Tell us about that company.

2. Where did you buy it? Was it back ordered? On sale, cheap?  Did the supplier perform well?  Heck, include a link to the store you bought it from if you think they did great…this is the internet. Hyperlinks are what make it so terrific.  Take a picture and add it to the review, it’s worth a thousand or so words.

3. What’s your first reaction when you unwrap the item?  Does it look great? Is it bigger than you thought?  Does it look cheap or well-constructed?

4. If assembly or installation is required, how hard was it to do?  You don’t have to provide detailed instructions, but if you run into trouble, this is a great place to mention it. How detailed are the instructions?  Did you have to call the manufacturer?  How were they?  Links?  Manufacturer’s phone number?

5. Tell us  how you plan to test it.  Are you just going to play and give us your impressions, or will you set up a test environment. Have you ever had a similar piece of gear?  How about a comparison?  

6. This is the meat, the place where you get down to it and tell us why we should or shouldn’t spend our milk money on this piece of gear.  Be clear and base your statements on something concrete.  If it’s crap, tell us it’s crap, but tell us why.  Did it do what you expected it to do?  If you told us up in section number 1 what you hoped it would do for you, did it deliver?  How did it miss?  Please, please, please don’t exaggerate here.  It won’t make us buy, but it will subtract credibility points form your total.

7. Close it up. Recap.  Sum up in one or two sentences why you bought it, how it did, and whether we should buy it ourselves or not.

You just wrote a great review. Send it in.  Now. 

No, wait.  Run Spell Check once more…

NOW send it in.

