Making your own paintball website.

If you’ve found your way to complete PAINTBALL, then you’ve no doubt found your way to a host of other sites about our sport.  It’s a natural desire for people to want to share what they know and what they have learned with other people who share similar interests.   So why not start your own little paintball website?

[b]So you wanna make a website, eh?[/b]

I’ve been a professional website designer and developer for just about everybody.  From (literally) hot dog stands to (literally) multi-billion dollar companies that everyone deals with on a daily basis.  From Al’s Hot Dogs to General Mills, one thing holds true for [I]everyone’s[/I] website.  In order to create it and have it be an effective way of transmitting information, it must have these three elements in order:  Content, Technical, and Creative.  Follow me.

[b]Content[/b]

First off, it’s [I]your[/I] website, and who am I to tell you what to put on it?  All I ask is that you consider your content carefully for the sake of your potential site viewers.  If you noticed that it’s really easy to find information about the proposed content of your site, maybe you should consider some other material…something that might not already be out there.  If the content is worth coming to, word spreads fast on the net. Don’t worry, people WILL find it!

Hey, I just want to put up pictures of all my paintball equipment!  That’s cool too…There aren’t many paintball players that don’t like looking at pictures of peoples’ modified gear or your latest greatest marker.  If that’s what you want your site to be, by all means, get it up there!  

Keep in mind your audience:  In general, of course, they are going to be paintball players or people in some way interested in paintball.  But don’t make the mistake of assuming that everyone knows as much as you do.  If your site is aimed at newer players, make sure you reflect that in your writing style, your pictures, and anything else that might come out of your site.  If your site is aimed at getting sponsors for your new team, make sure you cater to them in one way or another.

Lastly, if you’re going to write reviews or articles….follow the [url= http://www.completepaintball.com/news.php?id=00043&s=]instructions[/url].  The paintball community will thank you!

[b]Technical[/b]

Allright, so you know what you want to do with your website.  You know what you want it to say, and you’ve got it all figured out.  Except…how do I make this thing??  It’s the next step in the process.  Now you’ve actually got to MAKE the thing.  Of course there are a million programs out there to help you along.  Microsoft FrontPage, HotDog, HomeSite, Adobe PageMill, Macromedia DreamWeaver, and more are available for the beginner or the person who doesn’t want to learn the technical side, and just get down to business. Of course if you do know HTML it’s always a plus.  I won’t go into the intricacies of HTML at this time, but there are many great resources out here on the web for learning it:  [url=http://www.webmonkey.com]Webmonkey[/url], [url=http://www.htmlhelp.com]HTMLhelp.com[/url], and many more.  

Next step after you’ve figured out how you’re going to make it is hosting.  Your website has to be hosted somewhere.  A lot of personal websites regardless of topic are hosted on one of the large, free public server systems such as Angelfire, GeoCities and Tripod.  A little known fact about your very own internet service (ISP) is that you probably have quite a large amount of web space reserved just for you on your Internet Provider’s web server.  Often your ISP will not force an annoying banner ad onto your personal web page.  Most of the free providers will indeed force advertising onto your page whether you like it or not.  

[b]Creative[/b]

I put creative last on the list because when it all comes down to it, it really doesn’t matter how nice a site looks as long as people are easily able to get the information they desire from it.  What is meant by “easy” is that navigation is paramount.  Don’t let users get lost on your site because you haven’t planned out how to get to and fro.  If you’re going to have multiple areas and you think it might get complex, draw it out on a napkin.  Figure out how people are going to get from here to there, and how they can get easily from topic to topic.  In the industry, this is known as “information architecture”.  Put it on your resume!  OK, don’t.  

To make your website graphically rich and tasteful, there are many tools available that can do the job quite readily in the hands of a talented individual.  Some of these tools include Adobe Photoshop, Adobe Illustrator, ImageReady, PaintShop Pro.  Don’t be discouraged if your first site doesn’t look as cool as your favorite band’s website.  No one makes a Webby Award Winner on the first try.  Some of my professional advice:  Don’t use colors that are hard to read.  Bright red on a bright blue background might seem like a good idea at the time, but the fact is, people are going to leave because it hurts to look at.  When you’re designing an informational website, always err on the side of readability.  Be as creative as you want, but always remember that people have to [I]use[/I] your site and you want them to gain something from the experience besides a headache and another trip to the search engine.

[b]In a nutshell[/b]

[b]1.[/b] Figure out what you want to inform people about.

[b]2.[/b] Figure out where it’s going and how to make it.

[b]3.[/b] Figure out how to make it look decent. 

It’s all about experimentation here folks, so don’t be afraid to give anything a try!  If you want to share your knowledge, your team, your store, your anything with the world, this is your big chance.  Get out there and do it!

